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Adve rtising  With The North Am erican 
Gam ebird  Ass ociation  
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The North American Gamebird Association 
has been protecting the rights of game bird 
producers and hunting preserve operators 
nationwide since 1931. 

NAGA continues that mission today, 
fostering a positive environment in which 
producers and preserve owners can build 
their businesses. 

Our members range from small family 
businesses to large operations spanning 
30,000 acres or more. Together, these 
producers and preserve operators are 
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committed to supporting the American 
economy and rural communities across the 
U.S. while promoting wildlife conservation 
and providing quality recreational 
opportunities for hunters of all ages, from 
all walks of life. 

Advertising with NAGA supports these 
efforts, while allowing you to affordably 
and effectively reach a rich and diverse 
audience of dedicated business owners who 
collectively wield nearly $2 billion in 
economic clout. 

NAGA	  advertising	  allows	  
you	  to	  reach	  a	  growing	  
community	  of	  business	  
owners	  who	  wield	  nearly	  	  

$2	  billion	  in	  economic	  clout. 
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NAGA	  Members’	  Annual	  Expenditures	  Include:	  

Feed	  and	  supplements	   	   	   	   	   	   	   $197.7	  million	  
Eggs,	  chicks	  and	  adult	  birds	   	   	   	   	   	   	   $63	  million	  
Capital	  equipment	  including	  incubators,	  pens,	  buildings	  and	  vehicles	   $51.3	  million	  
Building	  maintenance	  	   	   	   	   	   	   	   $34	  million	  
Fuel	  and	  oil	   	   	   	   	   	   	   	   	   $30.5	  million	  
Insurance	   	   	   	   	   	   	   	   	   $28.1	  million	  
Veterinary	  services	  and	  medicine	  	   	   	   	   	   	   $14	  million	  
Freight	  (including	  shipping	  boxes,	  crates	  and	  packing	  materials)	   	   $11.1	  million	  
Business	  travel	   	   	   	   	   	   	   	   $5.4	  million	  
Kennel	  operations	   	   	   	   	   	   	   	   $3	  million	  
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As	  the	  official	  publication	  of	  the	  North	  
American	  Gamebird	  Association,	  the	  bi-‐
monthly	  NAGA	  News	  magazine	  reaches	  more	  
than	  500	  major	  game	  bird	  producers	  and	  
hunting	  preserves	  around	  the	  U.S.	  

Our	  latest	  independent	  survey	  (conducted	  by	  
Southwick	  Associates)	  revealed	  that	  NAGA	  
members	  spend	  more	  than	  $630	  million	  
annually	  on	  their	  businesses,	  pumping	  more	  
than	  $1.7	  billion	  into	  the	  U.S.	  economy.	  

As	  you	  can	  see,	  we	  have	  a	  very	  avid	  and	  
affluent	  audience,	  with	  a	  variety	  of	  needs	  for	  
products	  and	  services.	  The	  NAGA	  News	  
provides	  a	  direct	  line	  of	  communication	  to	  
this	  lucrative	  market.	  

NAGA	  members	  are	  extremely	  passionate	  
about	  their	  professions	  in	  agriculture	  and	  
hunting.	  Surveys	  show	  they	  are	  very	  loyal	  to	  
businesses	  that	  support	  the	  organization	  and	  
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industry	  by	  advertising	  in	  our	  publications.	  
Marketing	  your	  products	  and	  services	  directly	  
to	  NAGA	  members	  gives	  you	  a	  leg	  up	  on	  your	  
competition,	  providing	  enhanced	  name	  
recognition	  and	  brand	  loyalty	  non-‐advertisers	  
can’t	  match.	  Many	  members	  also	  share	  their	  
magazines	  with	  employees	  and	  club	  house	  
customers,	  greatly	  extending	  our	  reach	  with	  
pass-‐along	  readership.	  

The	  magazine	  format	  is	  the	  traditional	  full	  8.5"	  
x	  11"	  size.	  Our	  advertising	  prices	  and	  ad	  sizes	  
are	  attached.	  As	  a	  bonus,	  advertising	  is	  kept	  
with	  the	  attached	  article	  when	  archived	  on	  the	  
NAGA	  website’s	  online	  library,	  further	  
stretching	  your	  advertising	  dollars.	  

The	  magazine	  is	  published	  bi-‐monthly:	  January-‐
February,	  March-‐April,	  May-‐June,	  July-‐August,	  
September-‐October,	  and	  November-‐
December.	  

NAGA News Magazine 
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Online Opportunities 
The North American Gamebird Association also offers digital 
platforms to reach potential customers online, via our website 
www.mynaga.org and email blasts to our membership. 

The NAGA website offers members and other visitors timely 
updates on a variety of topics including legislation, new regulations, 
health alerts, bio-security advice and more. It also houses our online 
library containing back issues of the NAGA News. 
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Website advertising is available in three formats, including an upper 
leaderboard offering premium position on interior pages; a run-of-
site skyscraper; and run of site box ad. All three are available in one-
year increments, and limited to 10 advertisers per placement. 

Email marketing options include e-newsletter advertising and stand-
alone e-blasts featuring the exclusive delivery of your promotional 
message. 
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At the beginning of each year, the North 
American Gamebird Association 
publishes an Annual Membership 
Directory, which is distributed to all 
members of the organization. 

Presented in magazine format, 8.5” x 11” 
in size, the directory is a year-round 
resource for NAGA members, and a great 
opportunity to extend your branding 
efforts over a longer period of time. 

The directory includes listings of all 
member businesses and services offered, 
as well as equipment suppliers and 
service providers. It also contains vital 
information on member benefits, 
association officers, NAGA’s board of 
directors, by-laws, code of ethics, 
scholarship applications and more. 

The directory’s lasting use as a reference 
document makes it the perfect 
complement to timely magazine and 
digital advertising campaigns. 

 

Game Bird Production And 
Hunting Club Operations 

With the demand for quality hunting lands 
increasing, many farmers and other rural 
landowners are turning to wildlife-based 
activities to create new sources of income. 

Many of these entrepreneurs are choosing to 
raise game birds such as pheasants, quail 
and chukar partridge. Others operate 
hunting preserves and shooting ranges. 
Some do both. 

As a result, thousands of acres once 
intensively farmed are being repurposed for 
wildlife and sporting activities. Even highly 
productive farms are converting marginal 
acres to wildlife habitat.  

Hunting- and shooting-related businesses 
create natural hunting conditions by 
restoring the land to what it was years ago 
when fields, hedgerows and forest lands 
held large numbers of game birds. 

Studies have proven that, collectively, 
producers and preserve operators provide 
access to high-quality outdoor experiences 
many people would otherwise not enjoy. 

The North American Gamebird Association 
is your best connection to reach, support 
and build brand loyalty with this important, 
economically powerful audience. 

About The North American Gamebird Association 

Founded in 1931, the group’s mission is to protect, promote and sustain a positive 
environment in which game bird producers and hunting preserve operators can grow their 
businesses through monitoring and influencing of legislation, informing and educating 
members on current industry trends and issues, and promoting and sustaining our hunting 
heritage through increased public awareness. 

NAGA Annual Membership Directory 


